The purpose of this study is to analyze the factors that influence the willingness of taxpayers to take part in tax amnesty. The type of research used in this research is explanatory research which is testing hypotheses. The population used is an individual taxpayer at KPP Pratama Pati. The sampling technique used was convenience sampling method. The test equipment used is the Structural Equation Model (SEM) approach using an alternative method of Partial Least Square (PLS). The results showed that 1). the perception of taxpayers regarding tax amnesty does not affect the willingness of taxpayers to follow tax amnesty, 2). Taxpayer perception regarding tax amnesty does not affect the awareness of taxpayers, 3). The perception of taxpayers regarding tax amnesty does not affect tax knowledge, 4). The awareness of taxpayers influences the willingness of taxpayers, following tax amnesty, 5). Knowledge of taxation does not affect the willingness of taxpayers to take tax amnesty
BACKGROUND
Indonesian Country do tax reform from year to year. Tax reform held on 2016 with tax amnesty program. Tax amnesty program is forgiveness rule for tax payer about tax payable, administrative sanctions, criminal sanctions for the assets who obtained before 2015 have not been reported in the tax notice (SPT), and then taxpayer will pay off tax payable (www.pajak.go.id). Tax amnesty program is the right for taxpayers by disclosing the truth of their assets before 2015 (Trisnawati et al, 2017) . Previous tax amnesty policies have also been implemented, namely from 1964, 1984, 2008 . The previous tax amnesty is ineffective and failed because it is not accompanied by other policies such as tax administration (Ragimun, 2014) . The history tax amnesty program can draw as below : Kebijakan Tax amnesty (1964) Kebijakan Tax amnesty (1984) Sunset Policy (2008) Reinventing Policy (2015) Tax amnesty (2016) Failed of policies can be seen from enthusiasm of taxpayers in using the rights of tax amnesty. According Niven (2016) , one of the goals of tax amnesty is to increase tax revenues. The goals is very important for Indonesian Country, so the policies must be success. The success of the tax amnesty from how much taxpayers to follow this program. The willingness to pay taxes is the value of a person who is willing to spend on the Law to finance the state's expense without obtaining a return (Tatiana and Priyono, 2009) .
The willingness of taxpayers to follow tax amnesty can be influenced by alot of factors. One of the factor can be affect the willingness of taxpayer to follow this program is taxpayers perception about tax amnesty. This perception is the point of view of the taxpayer that the tax amnesty program will make a large contribution to state revenues. The perception of good taxpayer is expected to voluntarily want to take part in the tax amnesty program. This is in line with the research conducted by Alberto (2015) , that the implementation of the tax amnesty program will have a good opportunity if supported by a good taxpayer perception of tax amnesty. A good taxpayer perception about tax amnesty will have a good impact on the awareness of taxpayers following the tax amnesty program. For taxpayers who have a viewpoint that the tax amnesty program is very beneficial for the country, the taxpayer will have a high awareness to participate in tax amnesty. According Kesuma (2016) , the succesfull of taxation in Indonesian country is determined by the government not only focusing on the nominal level of tax received but also paying more attention to aspects related to the awareness and willingness of taxpayers to voluntarily pay taxes. With the high level of awareness of taxpayers to participate in the tax amnesty program, it can increase the tax ratio in Indonesia.
The tax ratio in Indonesia is very low. According Mulyani (2016), tax ratio in Indonesia under 11%. This shows that the level of willingness of taxpayers to participate in the tax amnesty program is low. The low willingness of taxpayers to join the tax amnesty program may be influenced by the lack of taxpayer's level of knowledge about tax amnesty. However, the high level of knowledge of taxpayers regarding the benefits, objectives, procedures on tax amnesty will have a good impact on taxpayers, namely that taxpayers voluntarily follow the tax amnesty program.
The high level of perception of taxpayers, the high level of awareness of taxpayers, the high level of knowledge of taxpayers will have an impact on the high level of willingness of taxpayers to participate in the tax amnesty program. With the high level of willingness of taxpayers to participate in the tax amnesty program, it will increase the revenue of the 2017 State Budget (APBN). According to Mulyani (2016) the target of tax revenue in 2017 was 1,495.9 Trillion. Based on the above phenomenon, that the tax revenue target in 2017 is very high, the success of the tax amnesty program is also very important in contributing to the State Budget. To find out how much the level of state revenue through tax amnesty can be seen from how much the level of taxpayer's willingness to take part in the tax amnesty program. Therefore, this research is motivated by the high State Budget target in 2017.
This study refers to the research that has been done by Nugroho (2016) , which examines the factors that influence personal taxpayers to pay tax payable. However, this study is different from previous research, namely by increasing the awareness of taxpayers to follow the tax amnesty and the knowledge of taxpayers following tax amnesty as an intervening variable. In addition to adding variables, this study also uses a different sample of research, namely individual taxpayers in Pati Regency.
Based on the background that has been submitted above, the proposed research questions are as follows : 1). How does the taxpayer's perception of tax amnesty affect the willingness of taxpayers to take part in tax amnesty? 2). How does the taxpayer's perception of tax amnesty to the awareness of taxpayers follow tax amnesty? 3). What is the effect of the taxpayer's perception of tax amnesty on taxation knowledge? 4). How does the taxpayer's awareness of following tax amnesty influence the willingness of taxpayers to take part in tax amnesty? 5). How does the influence of taxation knowledge on the willingness of taxpayers follow tax amnesty?
The 
THEORETICAL REVIEW
Tax amnesty. Tax amnesty is the elimination of taxes that ought to be owed, not subject to tax administration sanctions and criminal sanctions in the field of taxation, by disclosing assets and paying ransoms (Undang-Undang Nomor 11 Tahun 2016). Based on Nugroho (2016) , tax amnesty about opportunity for forgiveness given to taxpayers completing tax obligations in the form of tax payable, fines, interest, assets that have not been reported by paying a certain amount. Tax amnesty is a peace measure between Direktorat Jendral Pajak (DJP) and taxpayers in order tax regulations. The opportunities provided by the DJP are limited in time (Ragimun, 2014) . The time given by the DJP to taxpayers participating in the tax amnesty program is 1). Period 1, from the date announced until 30 September 2016, 2). Period 2, from October 1 to December 31, 2016, 3) . Period 3, from January 1 to March 31, 2017 (www.pajak.go.id) . The target tax amnesty is aimed at taxpayers who have not been registered, taxpayers who have not reported SPT, taxpayers who have not paid taxes, taxpayers who fail to complete tax obligations (Rahayu, 2017 Ermawati and Delima (2016) perception is the level of someone's understanding when looking at information in accordance with the person's point of view. The perception of taxpayers regarding tax amnesty is the taxpayer's point of view about tax amnesty policy. axpayers can assess the tax amnesty policy will have a good impact for the country or not. In addition, the taxpayer's point of view is also about the purpose of the tax amnesty, the positive and negative effects of tax amnesty.
Willingness of Taxpayers.
Willingness is the desire and encouragement that comes from within one's heart to achieve certain goals (Nugroho, 2016) . Likewise according to Shaleh (2004) , willingness is a feeling of being happy to do certain activities. While the willingness of taxpayers to pay taxes according to Runtung (2009) is a value that is willing to be paid by taxpayers to finance state expenses by not getting direct service fees. The willingness of taxpayers to pay taxes is a positive thing to increase state revenues. The willingness of taxpayers to participate in the tax amnesty program is an encouragement from someone's heart to voluntarily pay tax amnesty and then report the declared assets.
Factors that influence the willingness to pay taxes include: 1). Knowledge of taxpayers, 2). Tax sanctions, 3). Ease of filling notification letters, 4). Taxpayer awareness, 5). Sunset policy, 6). Taxpayer's perception, 7). Tax reporting monitoring system (Anggreini, 2011) . The willingness of taxpayers to pay high taxes shows a high level of tax compliance.
Taxpayer Awareness. Taxpayer awareness is a condition where the taxpayer understands the tax obligations that must be done (Muliari and Setiawan, 2009 ). Tax awareness for taxpayers goes through several stages. Taxpayer awareness is divided into three stages, namely: 1). Konwledge, 2). Attitude, 3). Practice (Utomo, 2002) . Awareness of taxpayers following the tax amnesty is the attitude of taxpayers who voluntarily pay and report tax amnesty on assets that have not been declared by taxpayers for income before 2015. According to Nugroho (2016) , awareness of taxpayers can be formed because of the following: 1). Tax can support state development, 2). Postpone and reduce payments for state tax, 3). Tax is determined by law. In accordance with the regular function, Tax Amnesty has the aim to foster awareness of taxpayers in compliance with tax regulations. Taxpayers who know the true benefits of the tax amnesty have a high level of willingness to join the tax amnesty program (Kesuma, 2016) .
Kwonledge of Taxation.
Knowledge is the result of sensing in the form of vision, hearing, smell, taste and touch, personal experience, someone's experience so that someone can find out about something (Nugroho, 2016) . This person's knowledge is influenced by several factors including: 1). Education, 2). Job, 3). Age, 4). Interest, 5). Experience, 6). Culture, 7). Information (Mubarak, 2007) . The more personal experience and experience of a person shows a high level of one's knowledge. Knowledge of taxation is how much knowledge is known by taxpayers regarding tax regulations. The things that must be known by taxpayers include the benefits of tax amnesty for the state and taxpayers, applicable tax amnesty rates, procedures for paying tax amnesty ransoms, procedures for reporting tax amnesty. Knowledge of high taxpayers regarding this tax amnesty will have a good impact on state revenues. For taxpayers who know the benefits of this tax amnesty, they will join the tax amnesty program voluntarily (Rahayu, 2017) .
Relationship and Hypothesis. Taxpayer's Perception of Tax Amnesty Regarding
Taxpayer's Will Following Tax Amnesty. The taxpayer's perception of the tax amnesty is the taxpayer's point of view about the purpose, the rules that apply to tax amnesty. The rule about this tax amnesty is in the form of tax obligations for the past that are not true (Kesuma, 2016) . To resolve past obligations it is not easy for the taxpayer to voluntarily complete it. This positive perception of the tax amnesty program policy greatly influences the level of willingness of taxpayers to join the tax amnesty program. In accordance with the objectives of the tax amnesty, namely increasing state revenues to finance public facilities, taxpayers have an interest in participating in the tax amnesty program. Another point of view about tax amnesty is that the tax amnesty will have a good impact on orderly taxation. The higher the orderly taxpayer in taxation will have an impact on people's welfare. The higher the taxpayer's perception of the tax amnesty, the higher the level of interest or willingness of taxpayers to participate in this tax amnesty program because of the importance of the tax amnesty. The research that has been done has been done by Anggreini (2011) , Widayati and Nurlis (2010), Nugroho (2016 ) , Stevani and Siti (2017) . Based on the description above, the research hypothesis proposed as follows: H1: Taxpayers' perceptions of tax amnesty have a positive effect on the willingness of taxpayers to follow a tax amnesty
Taxpayer's Perception About Tax Amnesty Regarding Taxpayer's Awareness Following Tax Amnesty. The characteristics of taxpayers in Indonesia vary because the level of education is different, therefore the perception of taxpayers regarding tax amnesty also varies. This taxpayer's perception can be seen from how far the understanding of the purpose of the tax amnesty. One of the objectives of the tax amnesty is to increase public awareness and compliance in implementing tax obligations (Suryanto et al, 2016) . The more positive the taxpayer has the view that the tax amnesty program is very beneficial for the state, the taxpayer will understand more about tax amnesty. A good understanding of this tax amnesty will have a good impact on taxpayers. Taxpayers will voluntarily disclose unreported wealth and redeem taxes. The higher the taxpayer's perception of the tax amnesty, the higher the taxpayer's awareness to follow the tax amnesty. Based on the description above, the hypothesis proposed in this study is as follows: H2: Taxpayers' perceptions of tax amnesty have a positive effect on taxpayer awareness about tax amnesty Perception of Taxpayers About Tax Amnesty Regarding Taxation Knowledge. The taxpayer's perception of the tax amnesty is the taxpayer's point of view where participating in the tax amnesty program can increase state revenues so that it can be used to build infrastructure facilities. This good opinion of the tax amnesty shows that the level of knowledge of taxpayers is high about tax amnesty. Knowledge of taxation is obtained from socialization by the Tax Service Office and training from tax consultants (Nugroho, 2016) . The better the perception of taxpayers regarding tax amnesty, the knowledge of taxpayers will increase. This can be seen from the mindset of taxpayers when paying tax ransom can be used for agriculture, trade, industry, health and education services showing the level of knowledge of taxation of high taxpayers. Based on the description above, the hypothesis proposed is as follows: H3: taxpayers' perceptions of tax amnesty have a positive effect on tax knowledge
Taxpayer Perception About Tax Amnesty, Taxpayer Awareness Following Tax Amnesty, Willingness of Taxpayers Following Tax Amnesty. Taxpayer's perception is the taxpayer's point of view that tax amnesty has great benefits for the country. The great benefit for this country is that it raises the awareness of taxpayers to join the tax amnesty program. The awareness of taxpayers to participate in the tax amnesty program is a situation where taxpayers realize that if the tax ransom that is not paid will have an adverse effect on the country. Taxpayers are aware that this tax-paid ransom can be used to finance national development and routine state expenditures. Taxpayers feel that the ransom of the tax paid has contributed to the development of the country, so the taxpayer will voluntarily take part in the tax amnesty program. The awareness of taxpayers to participate in the tax amnesty program can be seen from how taxpayers consciously report their assets before 2015 will voluntarily disclose and redeem the tax owed. The higher awareness that taxpayers have to participate in this tax amnesty program, the higher the level of willingness of taxpayers to disclose and redeem taxes. This research has been examined by Trisnawati, et al (2017) , Anggreini (2011), Widayati and Nurlis (2010) . Based on the description above, the research hypothesis proposed as follows: H4a: awareness of taxpayers participating in tax amnesty has a positive effect on the willingness of taxpayers to participate in tax amnesty H4b: awareness of taxpayers following tax amnesty mediates the relationship between taxpayers' perceptions of tax amnesty and willingness of taxpayers to participate in tax amnesty
Taxpayer's Perception of Tax Amnesty, Tax Knowledge, Willingness of Taxpayers Following Tax Amnesty. The taxpayer's viewpoint that tax amnesty can have a good impact on state development shows a high level of knowledge of taxpayers about tax amnesty. This high level of knowledge by taxpayers will foster the willingness to pay taxes (Ulfa, 2015) . This high level of knowledge can be indicated by how far the information obtained by taxpayers regarding tax amnesty. The higher the taxpayer's perception of the tax amnesty shows the high level of knowledge of taxpayers, then the knowledge of taxpayers regarding this tax amnesty will grow the willingness of taxpayers to join the tax amnesty program. The higher the level of willingness of taxpayers to join the tax amnesty program shows the higher level of tax compliance. This research has been examined by Anggreini (2011) , Widayati and Nurlis (2010), Muarifah (2012) , Caroko (2014), Burhan (2015) , Putri (2015) , and Ulfa (2015) . Based on the description above, the hypothesis proposed in this study is as follows: H5a: knowledge of taxation has a positive effect on the willingness of taxpayers to participate in tax amnesty H5b: knowledge of taxation mediates the relationship between taxpayers' perceptions of tax amnesty and the willingness of taxpayers to participate in tax amnesty Based on the hypothesis proposed above, the research framework proposed is as follows: (Sekaran, 2006) . The data source used is the primary data source. Data collection techniques using questionnaires. The population used in this study is the individual taxpayer in the Primary Service Office (KPP) Pati. The sampling technique used was convenience sampling technique. Convenience sampling technique is a sampling technique by taking randomly and taking samples from those found in the population for reasons of convenience (Sekaran, 2006) .
Operational Definition of Variables. The variables of this study consisted of dependent variables, independent variables and intervening variables. The dependent variable is the willingness of taxpayers to join the tax amnesty program, the independent variable is the taxpayer's perception of the tax amnesty, the intervening variable is the awareness of taxpayers participating in the tax amnesty program and knowledge of tax amnesty.
Willingness of taxpayers is the attitude of taxpayers who voluntarily want to join the tax amnesty program. The variable willingness of taxpayers is measured by adopting the question instrument that has been carried out by Nugroho (2016) . The question instrument consists of eight questions.
Taxpayer's perception is a taxpayer's perspective on matters relating to tax amnesty. The variable perception of taxpayers is measured by adopting the research conducted by Nugroho (2016) . The question instrument consists of nine questions. Taxpayer awareness is a taxpayer condition where the taxpayer understands well about tax amnesty. This instrument of taxpayer awareness questions adopted a study by Anggraeni (2011) with ten questions.
Knowledge of taxpayers is the knowledge possessed by taxpayers regarding tax amnesty that comes from experience or from sensing. This variable adopts the question instrument from Nugroho (2016) The Results of Statistical Tests. The object of the research used in this study is the individual taxpayer in the Tax Service Office (KPP) Pati. The questionnaire was distributed to individual taxpayers from January to March 2017. The sampling method used convenience sampling, namely a questionnaire given to individual taxpayers found at Pati KPP. From the distribution of questionnaires, there were 84 samples that could be processed.
Outer Loading Analysis. Analysis of outer loading consists of 3 tests, namely: testing convergent validity, testing discriminant validity, reliability testing and variance extract. Following are the test results for outer loading:
Testing of Convergent Validity. This test aims to see the level of validity of the data used. Based on table 3 the weight indicator results obtained p value <0.05 and VIF value <3.3. However, there are several indicators that have a p value> 0.05, the researcher retains because the removal of one indicator will change the overall content (Hair et al, 2010) . This indicates that the data used meets the validity requirements. The following are the results of testing convergent validity. Realiability and Variance Extract. The data used in this study must meet reliability requirements. Data is said to be reliable if the cronbach alpha value is> 0.6 and the AVE value is <0.5. Based on table 5, get the Cronbach alpha value> 0.5 and the AVE value <0.5. This shows that the data meets the reliability requirements. The following are presented reliability data. Source of : Author processed, 2017
Inner Model
Inner Model aims to see the relationship between variables hypothesized. Parameters used to see the relationship between variables by looking at significance values. If the significance value is <0.05 it can be said that the hypothesis is accepted, and vice versa. The following are presented images for mediator testing results: Based on the picture above can be made a table for the results of testing the hypothesis as follows : (H1) states that the perception of taxpayers influences the tax amnesty. statistically this hypothesis is rejected because the value of p value is 0.125> 0.05. This shows that the taxpayer's perception of the tax amnesty does not affect the willingness of taxpayers to join the tax amnesty program. This is because the tax collection system in Indonesia uses a self assessment system where taxpayers are given the freedom to calculate, pay and report their own taxes (Ulfa, 2015) . It is this self assessment system that might influence the mindset of the taxpayer. With the taxpayer's freedom to manage independent taxation, it allows taxpayers to try to avoid taxes. The taxpayer's viewpoint that the tax amnesty is very beneficial to the state does not yet exist in the mind of the taxpayer. Taxpayers consider that the tax amnesty is only burdensome for taxpayers so that taxpayers are reluctant to take part in the tax amnesty program. This study does not support the research that has been conducted by Anggreini (2011), Widayati and Nurlis (2010) , Nugroho (2016) , Stevani and Siti (2017) .
Taxpayer's Perception and Taxpayer's Awareness Following the Tax Amnesty. The second hypothesis (H2) states that the perception of taxpayers influences the level of taxpayers participating in the tax amnesty program. Based on the results of testing the inner model, get the p value> 0.05. This shows that the hypothesis is rejected, which means that the taxpayer's perception of the tax amnesty does not affect the awareness of taxpayers following the tax amnesty program. This is because taxpayers do not yet have an awareness of the benefits of tax amnesty. Taxpayers are given the trust to calculate, pay and report their own taxes will have an impact on the perception of taxpayers. Taxpayers will feel they have no obligation to support state revenues. Even though tax amnesty can support state revenues in purpose. Because the mindset of taxpayers who are reluctant to take part in the tax amnesty program causes taxpayers to not have the awareness to take part in the tax amnesty program. This study does not support the research conducted by Suryanto et al (2016).
Taxpayer's Perception and Tax Knowledge. The third hypothesis (H3) states that taxpayers' perceptions influence tax knowledge. Based on the test results obtained p value> 0.05, this indicates that the hypothesis is rejected. In other words, the taxpayer's perception of the tax amnesty does not affect the taxpayer's tax knowledge. This is because the taxpayer's perception that this tax amnesty can support state revenues does not yet exist, this shows the level of knowledge possessed by low taxpayers. Taxpayers do not have knowledge about tax amnesty. Taxpayer perceptions stating that tax amnesty burdens taxpayers is an indicator that taxpayers do not fully understand tax amnesty. Taxpayers do not have the willingness to seek information related to tax amnesty. As from the taxpayer's side, the Tax Service Office should also disseminate information to the public to provide information about tax amnesty. So far, taxpayers have not received socialization so that taxpayers do not understand tax amnesty.
Taxpayer awareness and willingness of Taxpayers to follow Tax amnesty. The fourth hypothesis (H4) states the awareness of taxpayers influences the willingness of taxpayers to join the tax amnesty program. Based on the value of p value it is obtained 0.017. The value of p value <0.05, indicating the hypothesis is accepted, in other words the awareness of taxpayers influences the willingness of taxpayers to join the tax amnesty program. This is because taxpayers already have an awareness that tax amnesty can support the country's economy but only report to avoid penalties and tax penalties. This is because the tax amnesty is a government program that is intended for employers, because the program can be followed by employers or not following, this is intended to provide taxpayers flexibility. Taxpayers are only required to report their assets each year so that if something goes wrong and there is a wealth of business that has not been reported, the employer can use the tax amnesty path. This study does not support the research conducted by Nugroho (2016) .
Taxpayers' knowledge and willingness of taxpayers to join tax amnesty. The fifth hypothesis states that knowledge of taxpayers influences the willingness of taxpayers to participate in tax amnesty. Based on the results of statistical testing in getting p value> 0.05, indicating that the hypothesis is rejected. Thus the knowledge of taxpayers does not affect the willingness of taxpayers to join the tax amnesty program. This is due to the low level of knowledge of taxpayers regarding tax amnesty. Taxpayers do not have high knowledge about tax amnesty so taxpayers have no interest in participating in the tax amnesty program. Taxpayers do not have much information about tax amnesty so taxpayers consider tax amnesty not important to them. Taxpayers' perception of tax amnesty that tax amnesty only burdens taxpayers shows that the level of knowledge possessed by taxpayers is low so that the perception of taxpayers cannot influence taxpayer knowledge. Furthermore, the low level of knowledge by taxpayers makes taxpayers reluctant to take part in the tax amnesty program. this shows that tax knowledge is not able to mediate the relationship between taxpayer perceptions of taxpayer willingness to join the tax amnesty program. This study does not support the research that has been done by Anggreini (2011), Widayati and Nurlis (2010) , Muarifah (2012) , Caroko (2014), Burhan (2015) , Putri (2015) , and Ulfa (2015) .
ENDING
The conclusion of this study is that the taxpayer's perception of the tax amnesty does not affect the willingness of taxpayers regarding tax amnesty, awareness of taxpayers regarding tax amnesty, knowledge of taxation, awareness of taxpayers influencing taxpayers' willingness to join tax amnesty program, knowledge of taxation does not affect willingness taxpayers join the tax amnesty program, mandatory awareness, tax knowledge cannot mediate the relationship between taxpayers 'perceptions of tax amnesty towards taxpayers' willingness to take part in the tax amnesty program.
Implications. The implication of this research is to increase public awareness and concern to pay taxes in accordance with the existing taxation provisions, when obtaining or receiving income. Therefore, knowledge of important taxes in improving tax compliance Research Limitations. The limitation of this study is that the sample used only uses taxpayer samples in Pati regency.
Suggestions for Further Research. The next researcher is expected to expand the variables for example: taxpayer compliance, conducting research not only on the individual taxpayer but extending the object of his research such as corporate taxpayers. 
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